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Training Michigan’s 
Next Generation of 
Entrepreneurs
In 2010, in partnership with The New Economy Initiative 
(NEI) for Southeast Michigan, The Blackstone Charitable 
Foundation initialed Blackstone LaunchPad at Wayne State 
University and Walsh College in Southeast Michigan with 
a three-year combined $2.3 million grant. Blackstone’s 
grant was made as part of its Foundation’s $50 million 
Entrepreneurship Initiative, an endeavor committed to 
encouraging entrepreneurship and job creation.
Based on a successful program developed by the University of Miami, Blackstone 
LaunchPad’s inaugural expansion in Michigan has served as a national model 
for additional Blackstone LaunchPad programs introduced in Northeast Ohio, 
Southeast Pennsylvania, Central Florida and Montana. 

Blackstone LaunchPad teaches students, faculty and alumni how to transform 
their ideas into thriving businesses. By connecting entrepreneurs with mentors, 
experts and resources, the program provides the advice, counsel and network 
necessary to get their ideas off the ground.
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How long has your company been in business?
AdaptivElite has been in business since October 2010. 
In addition to developing computer games, proprietor 
Anthony Drummond’s contract work includes Web 
applications and development.

Why did you get involved with Blackstone 
LaunchPad?
The Blackstone LaunchPad offices are prominently 
located in WSU’s undergraduate library. Anthony said 
he passed by often and walked in on a whim.

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
“The coaches were excellent and opened doors I never 
would have been able to access on my own,” said 
Anthony. “They helped me with my business plans and 
taught me how to pitch my company.”

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
“My biggest challenge was getting people to work for 
peanuts. Finding funding and backing for my business 
was also a challenge. I had a lot of out-of-pocket 
expenses.” The entrepreneur has a donation site on 
his website, where contributors can donate to help 
keep his company developing. It encompasses a multi-
tiered donation reward system where top funders can 
influence game development.

What are your plans moving forward?
“I’m launching my second game, Pro Janitor Police on 
October 12. I plan to develop more games and continue 
contract work with my West Coast clients.”

What’s your best piece of advice for someone 
starting a business?
“Network, get to know people. Go to events and 
network. Business isn’t about following the book. Get 
to know as many people as possible.”

AdaptivElite
Anthony Drummond
Anthony@adaptivelite.com

Located in Michigan, AdaptivElite is a digital media and video game company 
developing social games for iOS, Android, and PC platforms; and new technologies in 
game engines.

SUPPORTED BY WAYNE STATE UNIVERSITY
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AskSupportNow
Brian Royster, Tito Bentley, Chris Sims
Asksupportnow.mycompanyweb.net

A web-based service able to remotely communicate with customers’ computers and 
make repairs, AskSupportNow focuses on pinpointing and solving IT problems 
before they happen. It accomplishes this through tracking such things as hard-drive 
temperature or the condition of the system’s RAM. The three-person team is in the 
later stages of developing this software. It received $5,000 in pre-seed capital from 
Wayne State’s Warrior Fund in March to finish software development and facilitate 
its launch in November 2013.

How long has your company been in business? 
Two years

Why did you get involved with Blackstone 
LaunchPad?
“I went to Tech Town looking for answers because 
I didn’t know what to do with my business,” said 
company founder Brian Royster. “They told me to read 
a book, Nail It Then Scale It. After reading the book I 
realized there was a lot about business that I didn’t 
know, so I went back to school at Wayne State and 
found out about Blackstone LaunchPad.”

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
“We have been matched with three mentors from 
Automation Alley. Lou Ann has been awesome with 
accounting, helping me track my assets, and setting 
up a form in Excel. Paul Garko will be helping us with 
business projections and Larry Gardner will be getting 
us ready to attract investors,” said Brian. “When I 
came to LaunchPad, it was a changing moment in my 
life. I would say they allowed us intellectual honesty 
and we were able to cut costs,” said Tito Bentley.

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
“Most difficult was figuring out how to translate 

what we did to the customers. When I served as a 
help desk, they were gone after they got help; then, 
as a software company you lose people; so now we 
do both. Winning capital from the Warrior Fund was 
essential in helping us reach our goals, it has allowed 
us to outsource some of the coding,” said Brian.

What are your plans moving forward?
“At this point we’re finishing up the website and 
development of the software. We will have a soft 
launch of our program on November 1. We’ll give it to 
people to try for 60 days free. If they like our program 
we will start selling it; if they don’t, we will make 
changes. We’ll also do cold calls and walk-ins,” said 
Brian.

What’s your best piece of advice for someone 
starting a business?
“You have to do your research; there is more to 
running a business than your particular trade. 
Running a business is a skill in itself, you can 
fall flat on your face. We all had our separate 
businesses and decided to come together and focus 
on AskSupportNow. We needed a team to make the 
business successful. Find other people who are 
experts, you don’t have to be good at everything, get 
the help you need,” said Brian.

SUPPORTED BY WAYNE STATE UNIVERSITY
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How long has your company been in business?
Avaneer Dental Studio held its grand opening 
celebration on September 26, 2013.

Why did you get involved with Blackstone 
LaunchPad?
Armando turned to Blackstone LaunchPad for 
mentoring and advice on building a solid business 
plan, marketing strategy, brochure development, 
website creation and general business practices. “I 
wanted to ensure the business idea was feasible 
and needed the opinions of industry leaders,” said 
Armando.

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
“They have been the guiding force in transitioning 
my dream to reality. I remember days walking 
in for an urgent meeting and LaunchPad always 
accommodated me. They listened to my ideas and 
offered insight on how other people would view them. 
Bouncing ideas off the team lead to better ideas and 
added more fuel for my desire to succeed.” 

Included in Armando’s mentoring process was a 
presentation breakfast at Automation Alley, where 
he detailed and defended his business plan before 
volunteer coaches. “It was like the television show 
Shark Tank. The experience gave me the confidence of 

knowing I had the technical and business knowledge 
necessary to build my business and a great team of 
energetic employees who were up to the challenge of 
making it a success.”

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
“The dental laboratory is a saturated market that is 
seldom regarded as a legitimate business. I thought 
differently and shared my ideas with my peers, 
which fertilized the soil for a healthy growth of ideas 
totally novel for this field. We are going to change the 
way the public and professionals look at the dental 
industry by bringing it to the 21st century and by 
educating the consumer.”

What are your plans moving forward?
The 29-year-old entrepreneur envisions careful 
and controlled expansion of his dental studio, 
which includes providing orthodontics and opening 
additional locations as business grows.

What’s your best piece of advice for someone 
starting a business?
“My best piece of advice is believing in yourself and 
building a team that will clear the way for you to 
prosper. Build your life selflessly on a solid network 
that has strong ties to different fields and you will 
become unstoppable as an individual and as a team.”

Avaneer Dental Studio
Armando Doku
Avaneerdental@gmail.com

Located at 44840 Utica Road in Utica, Armando Doku’s dental laboratory provides 
dentists with a complete line of cosmetically pleasing ceramic restorations including 
crowns, bridges and veneers. 

SUPPORTED BY WALSH COLLEGE
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How long has your company been in 
business?
Since 2011

Why did you get involved with 
Blackstone LaunchPad?
“I walked in to Blackstone LaunchPad 
out of pure curiosity. I discovered they 
could provide me with the help I need 
to take the company where I wanted it 
to be,” said Cornelius.

What role have the Blackstone 
LaunchPad venture coaches played 
in your company’s growth?
“They helped me to stay focused 
and zero in on the direction of the 
company. Blackstone LaunchPad gave me guidance 
and stayed on me to do the business aspect of my 
documentary.” 

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
Cornelius said his biggest hurdle is funding. “The 

coaches helped me by giving me 
an introduction to investing and 
putting together a proposal to entice 
investors.” He is currently in talks with 
potential investors from Canada.

What are your plans moving 
forward?
Cornelius is currently copying his 
documentary onto DVDs and getting 
them ready for sale. His marketing 
plans include distribution to 
additional colleges and universities 
and to churches. He’s also exploring 
distribution sites and working on 
launching his website. After earning a 
bachelor of public affairs degree from 
Wayne State University, he is now a 

first-year student at his alma mater’s law school.

What’s your best piece of advice for someone 
starting a business?
“Understand what your service and product is 
and find out if it’s something actually wanted and 
needed.”

Honor And Integrity Films
Cornelius Porter
Cornelius_p3@hotmail.com

A 2013 Gold Kahuna winner at the Honolulu Film Awards, Cornelius Porter’s 
documentary, “Back Home – A Tale of a Warrior’s Battle,” explores the social, 
physical and psychological challenges of fellow Wayne State University students 
Steven Patterson (U.S. Army) and James Simon (U.S. Marine Corps) as they 
attend college and readjust to family life after combat tours in Iraq. Cornelius’s 
documentary premiered November 8, 2013, to a sold-out crowd at Emagine Theatre 
in Royal Oak; courtesy of Emagine owner and Blackstone LaunchPad venture coach 
Paul Glantz.

SUPPORTED BY WAYNE STATE UNIVERSITY
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How long has your 
company been in 
business?
Nancy started working 
on her business in July of 
2010 but didn’t get it going 
until the beginning of 2012 
after she had been with 
Blackstone LaunchPad for a 
year.

Why did you get involved 
with Blackstone 
LaunchPad?
Nancy learned of Walsh College Blackstone LaunchPad 
through her husband who holds an MBA from the 
business school. She got involved with the program to 
get help designing her business plan and to learn how 
to more effectively pitch her business.

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
Nancy credits Blackstone LaunchPad with helping her 
strengthen her business plan, design a website and 
become a better presenter. “They taught me to think 
creatively and outside what my original idea had 
been,” said Nancy.

Discuss a significant 
challenge that you have 
encountered with your 
business. How did you 
overcome it?
Nancy says her biggest 
challenge is getting 
connected with people who 
need her. She is trying new 
marketing approaches to 
remedy the situation. She 
reports that she is making 
“some money,” but that she 
is frustrated with the slow 

growth of her company.

What are your plans moving forward?
Nancy is working with a coach she met through a 
Terry Cross introduction. They are exploring a variety 
of ways to develop and market her product. She 
is currently conducting in-home visits and hourly 
consultations.

What’s your best piece of advice for someone 
starting a business?
“Be flexible with your own idea and let it morph into 
what the market wants. This is what the coaches 
taught me,” said Nancy.

ElderCompass
Nancy Martens
Eldercompass.net

Geriatric nurse Nancy Martens’ company, ElderCompass, provides customized senior 
care plans. Mentored through the Walsh College Blackstone LaunchPad program, she 
was the recipient of a $5,000 Get Launched Business Plan Competition Award from 
Wayne State University in 2011. She was also a 2012 finalist in the Entrepreneur-YOU 
competition held at Walsh College.

SUPPORTED BY WALSH COLLEGE

8



How long has your company been in business?
Chris joined Blackstone LaunchPad in March of 2013. 
The partners worked together for many years at 
an auto parts company. Rick and Kevin had been 
working on perfecting wines when they brought 
Chris in for his financial and organizational abilities. 
Although the duo was making good wine, they 
neglected to write down the recipes and couldn’t 
replicate the processes. “When that happens, you’ll 
make it good again, but not the same good,” said 
Chris, who is now recording all winemaking attempts.

Why did you get involved with Blackstone 
LaunchPad?
Chris, who holds a masters degree in finance from 
Walsh, learned about the Blackstone LaunchPad 
program through the college’s alumni website. 
He joined the program to get help launching the 
business.

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
Chris attributes Blackstone LaunchPad with helping 
him “flush out ideas” for a solid business plan. He 
also said he was extensively coached on developing 
and delivering a business presentation.

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
The partners are currently making wine in their 
basements “staying within the legal limits of home 
brewing.” Chris said their immediate need is to find a 
place to manufacture and store their wine. He reports 
they have entered several winemaker competitions 
and have been given good reviews. They have also 
taste-tested the wine through gatherings of friends.

What are your plans moving forward?
Chris has scheduled another meeting with Walsh 
College Blackstone LaunchPad Director Carol Glynn 
to make sure he and his partners are moving in the 
right direction. The partners want to start off small, 
without incurring substantial debt and are currently 
exploring options for wine production and storage 
locations. He’s also hoping to find an inexpensive 
lawyer and accountant to work with.

What’s your best piece of advice for someone 
starting a business?
“Try to be patient and do your homework. Understand 
what you are trying to do and gear yourself 
accordingly,” said Chris.

Elemental Wines
Kevin Miller, Christopher Burkland, Richard Batzer
burklandc@gmail.com

Known to the Blackstone LaunchPad community as Elemental Wines, this emerging 
micro winery venture is in the process of setting up a business entity and changing 
its name. One of three partners, Kevin Miller has orchard space on his property in 
Almont Township and spent much of the summer tending his many fruit trees, which 
include apples, plums, apricots and peaches. Now that harvest season is over, the 
team is back working on moving their venture forward. 

SUPPORTED BY WALSH COLLEGE
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Eli Tea LLC
Elias Majid
elitea.co

Elias Majid, owner of Eli Tea, a Detroit-based artisan tea company featuring American 
herbals, chai and apothecaries tea, was awarded $3,000 from Wayne State’s Warrior 
Fund in August to help move his company forward. “I was an overly idealistic college 
student and am still one today,” said Elias.  “I wanted to have a job where I could use 
my interests in the sciences, health, nature and culture. I didn’t find this job out there, 
so I decided to create my own job and start my own company.”

How long has your company been in 
business?
The 24-year-old entrepreneur, who 
began selling his tea creations 
at farmer’s markets and online in 
February, is currently selling about 
$300 worth of products per week. 

Why did you get involved with 
Blackstone LaunchPad?
“The food industry is tough business; 
there is a lot of competition and just 
as much bureaucracy to match.”  Elias 
turned to Blackstone LaunchPad to 
help solidify his business plan.

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
“The Wayne State Blackstone LaunchPad has been 
a great resource and advocate to help me organize 
my business foundation and get my foot in the door. 
Blackstone LaunchPad has been helpful targeting 
my markets, going beyond selling one cup of tea at 
a time. The venture coaches have been an invaluable 
resource to turn to for upfront truthful advice on my 
business plans and strategies. They are not afraid to 
tell the good and bad about your plan, which is what 
a new company needs to hear to mature.”

Discuss a significant challenge that 
you have encountered with your 
business. How did you overcome it?
“I view Eli Tea as more than a job, I 
view it as my career and livelihood. 
This motivates me to continue to refine 
my knowledge and business practices. 
My biggest challenge is to continue to 
push myself forward to do the things 
I know I should be doing in a timely 
manor.”

What are your plans moving 
forward?
His expansion plans call for selling his 
global and U.S. grown teas wholesale 

to restaurants and eventually opening his own 
teahouse. 

What’s your best piece of advice for someone 
starting a business?
“Every day and everywhere is a good opportunity to 
network. Always carry business cards and practice 
multiple versions of your sell-introduction, a.k.a. the 
elevator pitch.”

SUPPORTED BY WAYNE STATE UNIVERSITY AND WALSH COLLEGE
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FUN STUFF!
Denise Kulak
Denisekulak@gmail.com

Opened in November of 2012 at Adams Square Shopping Center in Birmingham, 
the store, specializing in whimsical, eclectic delights, offers a light-hearted refuge 
for shoppers seeking gifts of fun practicality or simple entertainment. The artfully 
arranged 200-square-foot store is accessorized with custom-made costume jewelry, 
unique greeting cards, scarves, useful conversation pieces and classic and not-so- 
classic children’s books. 

How long has your 
company been in 
business?
Denise opened her business 
in November of 2012.

Why did you get involved 
with Blackstone 
LaunchPad?
“I always wanted to start 
my own business and I was 
afraid to start and I needed 
help.“

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
“LaunchPad gave me the confidence to start on 
my own path,” said Denise. “They assisted me with 
ensuring that I was putting all the proper licensing 
and business plan objectives in place. They presented 
solid ideas regarding proper marketing, advised me on 
getting a domain name solidified, and helped me work 
through securing a proper slogan and logo. They also 
provided support and affirmation regarding proper 
business processes.“

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
Water had been leaking into the store while Denise 

was up north this past 
summer, so the landlord 
put up plastic across her 
front display window 
and kept it there after 
the leak subsided. During 
that time, revenue went 
from $100 a day to just $1. 
Denise realized she had 
a problem when a realtor 
friend called to ask how 
much she wanted for her 
retail space. Denise’s friend 
thought the business 

was closed. Denise called the landlord and had the 
plastic removed; revenue at the store bounced back 
immediately.

What are your plans moving forward?
Denise is getting ready to feature tea in her store 
from Blackstone LaunchPad member Elias Majid’s 
company, Eli Tea. She hopes to grow the tea business 
by expanding her store to accommodate an Eli 
Tea bar. She will test market the concept prior to 
spending money on a build-out.

What’s your best piece of advice for someone 
starting a business?
“Listen to everyone: customers, business associates 
and friends. Business leads can come from 
unexpected sources.”

SUPPORTED BY WALSH COLLEGE
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How long has your 
company been in business?
Since 2007

Why did you get involved 
with Blackstone 
LaunchPad?
Ken was making all of the 
baby bottle holders when 
they turned to Blackstone 
LaunchPad for advice. 
Although the couple had 
confidence in their product, 
they said they didn’t know how to market the 
Multi-Purpose Bib.

What role have the Blackstone LaunchPad venture 
coaches played in your company’s growth?
“They helped us expand to the international market. Helped 
us with shipping, exposing our product with website traffic, 
marketing and advertising. We didn’t know how to do any 
of those things. The coaches were all wonderful and gave 
us great advice. They weren’t afraid to tell us if they didn’t 
know something and would go find things out and get back 
to us. They were really attentive, patient and truly sincere. 
We were able to trust them. They were willing to guide us, 
that was huge,” said Virginia.  

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
Initially, Ken was producing all the bottle holders. He and 

Virginia eventually decided to send 
the manufacturing overseas to China. 
“They didn’t understand what we 
were trying to say to them,” said Ken. 
The Krolczyks were not happy with 
the quality of the prototype product 
they got back from the Chinese 
manufacturer, so they commissioned 
a company in Milwaukee for the 
manufacturing. Now they promote the 
fact that their products are made in 
the United States.

What are your plans moving forward?
“Our goal is to get our product into stores in the U.S. We 
are in a store in Israel and the bibs are selling well,” said 
Virginia. They also plan to enhance their website and hope 
to increase online sales. The Krolczyks will welcome baby 
number four to their family in a few months. The couple is 
looking forward to featuring their new baby in upcoming 
product photos. “We won’t have to wait for someone to 
bring over their baby for a photo shoot,” said Virginia. “We’ll 
have our own.” 

What’s your best piece of advice for someone starting 
a business?
“If you have a product, make sure it’s patented and get a 
trademark. Networking is huge,” said Virginia. 

Krol Manufacturing
Ken & Virginia Krolczyk
Gotbibs.com

Krol Manufacturing is an online retailer of Multi-Purpose Bib, a hands-free baby bottle 
holder. Since working with Blackstone LaunchPad in 2012, the company’s product has won 
four awards from parent magazines. Overseas sales have included Germany, Australlia, Asia, 
Europe and the Middle East. It is successfully selling at a retail store in Israel. Significant U.S. 
sales have concentrated in Georgia and Florida and on the East and West Coasts.

SUPPORTED BY WALSH COLLEGE
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How long has your 
company been in 
business?
Pay it Forward Initiative 
was founded in 2010 by 
Charlie Cavell, then a 
19-year-old Wayne State 
student. When Charlie 
returned to school last fall 
to work on his master’s of 
social work degree at the 
University of Michigan, Dom 
Holmes stepped up to run 
the organization.

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
“They were the ultimate mentors. Every idea we had 
to improve started with a conference with them; they 
were the most meaningful mentors possible,” said 
Dom.

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
Dom said his biggest challenge was finding funding 
for the workforce development program. “Securing 

partnerships for internships 
is pretty easy. We started 
with a contract with 
the Michigan Economic 
Development Corporation,” 
said Dom. Quicken Loans, 
Tim Horton’s, The Salvation 
Army and Gleaners have 
provided internships 
through the organization. 

What are your plans 
moving forward?
The team is working 
on running its youth 

innovation series, which launched in September, and 
securing sponsors. Current sponsors include Core 
Merchant and Anthology Coffee. They will resurrect 
the workforce development program down the road if 
funding becomes available.

What’s your best piece of advice for someone 
starting a business?
“Align yourself with those who are like-minded, 
use every resource at your disposal. Wayne State, 
Blackstone LaunchPad, Automation Alley were all 
helpful. Ask for advice, Try to get multiple heads on 
the project,” said Dom.

Pay It Forward
Dom Holmes, Amy Runkle, Anjelica James
Payitforwarddetroit.org

Pay it Forward has a new direction. Launched in 2010 to provide employment 
opportunities, job training and skill services to jobless Detroiters ages 18-29 - its 
workforce development program, which put 75-80 young Detroiters to work, has 
ceased operations after its contract with the Michigan Economic Development 
Corporation expired a few months ago. 

The Pay It Forward team of Dom Holmes, Amy Runkle and Anjelica James is now 
concentrating its efforts toward its new program: a youth innovation series, designed 
to engage kids 18 and younger to create and implement successful community 
projects with the assistance and expertise of community leaders.

SUPPORTED BY WAYNE STATE UNIVERSITY
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How long has your 
company been in 
business?
In January of 2012, 
Pure As Pond Ice 
formally organized and 
established a nonprofit 
organization.

Why did you 
get involved 
with Blackstone 
LaunchPad?
“I thought it was a great organization to meet people 
and learn from their experience instead of falling on 
my face myself,” said Timothy.

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
“Aubrey has been one of my biggest mentors in 
life,” said Timothy who continues to turn to Aubrey 
for advice. “It’s fun to hang around Blackstone 
LaunchPad in school with other startups and share 
experiences.” 

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
“Understanding the market you’re in. We didn’t 

understand the market 
as a nonprofit and 
how to approach it. 
You have to do a lot of 
due diligence in your 
market,” said Timothy. 
He said they overcame 
the hurdle to keep the 
organization’s name 
alive by investing 
money from Pure As 
Pond Ice and using 
the money as an 

endowment to give scholarships to high school 
seniors headed to college. 

What are your plans moving forward?
Timothy said he wants to preserve the capital from 
Pure As Pond Ice, use the money for scholarships 
and work on obtaining clients for his new company 
Bornfreecapital.com. He said he also dreams of re-
igniting the after school hockey program.

What’s your best piece of advice for someone 
starting a business?
“To be persistent, and sometimes you have to get 
knocked down, and learn to say no when you are 
sure of things. You have to learn to pivot your 
business model when things aren’t going your way,“ 
said Timothy.

Pure As Pond Ice
Timothy Hooker, Brian Smith
Pureaspondice.org

Pure As Pond Ice began with the mission of creating an after school excellence program for 
youth in the city of Detroit, as well as creating a thriving inner city youth hockey league. The 
organization, lead by Timothy Hooker and Brian Smith, raised $14,000, put on five hockey 
camps for kids in Detroit, and became partners with Think Detroit PAL. Ultimately, the 
organization ran out of funding necessary to continue operating. 

Timothy interned with Raymond James Financial, Inc. this past summer and earned 
his Series 65 License. He and business partner Brian are in the process of starting a new 
company, Born Free Capital Management LLC. Both will graduate from college this spring.

SUPPORTED BY WAYNE STATE UNIVERSITY
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How long has your company been in business?
Since April 2012

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
The coaches have helped us with networking to 
investors, feedback on our business plan and 
feedback on our investment term sheets. 

Why did you get involved with Blackstone 
LaunchPad?
We were looking to increase our network and to have 
as many advisors as possible to make our business 
plan and business strategy as sound as possible.

What are your plans moving forward?
We are launching our revised website later this year 
in both the Michigan and North Carolina markets.

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
“We have had issues with development and 
homeowner acquisition strategy. We have become 
stronger negotiators and installed stiffer payment 
schedules with our developers so that they get 
less money upfront to keep them motivated and on 
schedule. As for homeowner acquisition strategy — 
we have talked with numerous other startups to find 
out how they have acquired their first 5,000 users. 
We are still exploring strategies and will know what 
works when we launch later this year.”

What’s your best piece of advice for someone 
starting a business?
Get out there and try your assumptions about your 
customers as soon as possible. Try not to build 
anything until you have a clear view of what your 
customers will pay for. Try to create an aspirin 
business; not a vitamin business. People will drive 50 
miles in a rainstorm for aspirin; but might not drive 
across the street for vitamins.

RegainGo
Jason Beale
jbeale@regaingo.com

RegainGo connects homeowners with home contractors through a patent-pending 
technology called the Virtual Yard Sign. Homeowners can view a map of the 
contractors that have worked in their local neighborhood, before and after photos, 
ratings and reviews of the jobs completed.

A 2008 Walsh College graduate, Jason tied for second place overall in the Walsh 
College Blackstone LaunchPad Make it Better Competition last spring. 

SUPPORTED BY WALSH COLLEGE
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How long has your company been in business?
“We have been in business less than a year, officially 
incorporated in January of 2013.”

Why did you get involved with Blackstone 
LaunchPad?
“We became involved with Blackstone LaunchPad 
because of the valuable resources, contacts, and 
guidance provided.”

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
“Blackstone LaunchPad venture coaches have led 
to the initial connections and programs that have 
greatly helped our company — from stipends, small 
fundings, to even vital contacts in manufacturing and 
distribution of our device.”

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
“One of the challenges that we faced is finding 
new team members to complement our efforts. We 
overcame it through holding a competition-style 
hiring process where we asked potential candidates 
to submit designs for a portion of our device.” 

What are your plans moving forward?
“We anticipate doing a pilot study to allow easier 
acceptance of the device for hospitals, laboratories, 
as well as medical distributors.”

What’s your best piece of advice for someone 
starting a business?”
“Break as many rules as you can, and never take ‘no’ 
for an answer.”

SIB Medical 
Technologies LLC
Sagor Bhuiyan & Adham Aljahmi
sagor@sibmedical.com

“SIB Medical Technologies LLC has a sample collection device that increases the 
flexibility of researchers, eliminates user exposure to toxic preservatives, and 
simplifies the sample collection process; specifically for at-home stool sample 
collection. We look to replace the stool collection kits that have numerous 
components (containers, vials, toxic preservatives, etc.) and lengthy instructions that 
consumers currently receive with our product that combines the overall process with 
our one device. Our overall market is the colorectal cancer diagnosis market, while 
our specific target market is the stool bacteria and parasite diagnostic market,” said 
Sagor Bhuiyan.

SUPPORTED BY WAYNE STATE UNIVERSITY
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How long has your company been in business?
Larry was up and running in the summer of 2012. He 
was in business for a year, transporting students to 
field trips, special projects and summer camp trips. 
He was working on expanding and securing a second 
bus when vandals struck. In July of 2013, four 14-year-
old students destroyed his bus, immediately putting 
him out of business. “It was heart wrenching to have 
it destroyed in a matter seconds,” said Larry.

Why did you get involved with Blackstone 
LaunchPad?
Larry got involved with Blackstone LaunchPad to 
learn the operations aspects of running a business. 

What role have the Blackstone LaunchPad 
venture coaches played in your company’s 
growth?
“The coaches were realistic. They make you think 
things through and realize it isn’t always going to 
be utopia. You have to be ready for any setback. 
You have to protect for the future; know that the 
business can go down quickly. Keep the business 
lean. You’re going to have setbacks, but you have to 
keep going to grow the business and keep yourself 
moving. The coaches know how the business world 
works and some have already weathered the storm. 
They helped me obtain knowledge on how to weather 
the storm. They taught me confidence and to know 
my business.”

“LaunchPad helped me organize my business plan and 
directed me on how to obtain my licensing from the 

state. They connected me to business coaching at 
Automation Alley, where they critiqued me and gave 
me ideas on how to keep my business afloat.”

Discuss a significant challenge that you have 
encountered with your business. How did you 
overcome it?
This past July, four 14-year-old kids broke into 
the gated yard where Larry kept his bus, spray 
painted it black and destroyed it —vv putting STEP-
UP TRANSPORTATION out of business. Larry is now 
searching for a replacement vehicle and will start 
over. Fortunately, insurance with cover the cost of a 
vehicle, but the setback cost him valuable time and 
lost revenue.

What are your plans moving forward?
Moving forward, Larry is looking to purchase a used 
bus that has already been certified for student 
transport in the state of Michigan. He purchased 
his previous bus from New Jersey and found the 
certification process arduous. He also plans to park 
his new unit in covered parking to help protect from 
vandals. 

What’s your best piece of advice for someone 
starting a business?
“Minimize your debt load and make sure you have 
insurance. Build a revenue stream. Be wise on how 
credit works.”

STEP-UP 
TRANSPORTATION
Larry Cunningham
Larrycunningham37@yahoo.com

After retiring from 27 years of service in the Wayne County Sheriff’s department, 
former deputy Larry Cunningham started a new business providing safe, reliable 
Yellow Bus transportation to elementary and middle school students with an emphasis 
on preventing bullying. The idea was to employ retired law enforcement-trained 
bus drivers to transport students to and from school and field trips in a safe, non-
threatening environment. 

SUPPORTED BY WALSH COLLEGE
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Thank You to the 
Venture Coaches
The Blackstone LaunchPad programs at Walsh College and Wayne State 
University rely heavily on the expertise of the venture coach network. 
Whether assisting ventures directly through one-on-one or small group 
consulting, thoroughly critiquing an investor pitch, or providing valuable 
connections to a broad network of additional resources, the coaches fuel the 
passion and ideas of Blackstone LaunchPad participants.
Venture coaches, you have shared your time, your energy, your feedback and your knowledge. On behalf 
of the Blackstone LaunchPad program, we thank you for helping so many ventures to launch and grow in 
Southeast Michigan.

We know you don’t always get the opportunity to see the results of your impact on these companies, but 
we are confident that your contributions make all the difference.

Thank you for your dedication to our students, alumni and faculty. Thank you for playing a critical role in our 
region’s entrepreneurial renaissance. And thank you for making a difference … one pitch at a time.

LaunchPad

Carol Glynn
Blackstone LaunchPad Director

Walsh College

Dr. Tom Anderson
Senior Director

Automation Alley

William H. Volz
Blackstone LaunchPad Executive Director

Wayne State University



logos/contact info for Walsh WSU 
side by side

Sustaining 
Entrepreneurship 
in Michigan
Southeast Michigan is hard at work developing an extensive network 
of services and capital resources to support new ventures. Blackstone 
LaunchPad has complemented existing efforts and provided a critical 
component of support to assist students and novice entrepreneurs.
Sustaining these efforts requires a firm community commitment to supporting entrepreneurship. 
Nationwide, Blackstone LaunchPad programs afford the next generation of entrepreneurs a co-
curricular experience that provides unparalleled student access to expertise and can revitalize regional 
economies. Communities in Southeast Michigan deserve the opportunity to remain engaged with this 
national network of entrepreneurs. Walsh College and Wayne State University need your help raising 
$1.4 million to ensure the continued success of their LaunchPad programs over the next three years. 

Your contribution can help make this possible.

Walsh College – Troy, Michigan
Carol Glynn

Walsh College Blackstone LaunchPad Director
cglynn@walshcollege.edu

(248) 823-1670

Wayne State University – Detroit, Michigan
William H. Volz

WSU Blackstone LaunchPad Executive Director
w.h.volz@wayne.edu

(313) 577-1533




